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For over 45 years, Smiley has shaped 
the way we share happiness and express 
ourselves through iconic and creative 
products found all over the world. Smiley 
is a truly unlimited brand, evergreen and 
unique in that it has infl uenced musical 
generations, social movements, popular 
culture and the pursuits of happiness. 
Over four decades on, Smiley has become 
more than just an icon, a brand and a 
lifestyle: it is now a spirit and a philosophy, 
reminding people just how powerful a 

smile can be.



To focus on innovation, creativity and 
a unique approach to every partner 
in order to create truly interesting and 
inspirational products.

We work with the biggest and best global 
partners to spread happiness through unique 
and engaging co-creations, with a positive 
marketing message.

WE MAKE THE WORLD
A HAPPIER PLACE



We create fun, cool 
and positive

consumer products

WHAT?

We co-create a lifestyle vision with
retailers, designers and marketing

partners around the world

HOW?

We make the world
a happier place

WHY?

Why do some companies achieve things that 
completely exceed our expectations, defying 

all our assumptions for what’s possible?

Most companies do their marketing backwards. 
They start with their “what” and then move 
to “how” they do it, but they neglect to even 
mention “why” they do what they do. More 
alarmingly, many of them don’t even know 

why they do what they do!

The key to the success of The Smiley Company 
is our ability to know exactly 

What we do?
How we do it?

&
Why we do it?

THE GOLDEN
CIRCLE OF SMILEY



Franklin Loufrani creates and trademarks Smiley

‘Take Time to Smile’ campaign published in France Soir, De 
Telegraaf, Blick, Lavanguardia and many other publications

Smiley adopted as icon of peace and love movement

OVER 45 YEARS HERITAGE AT THE 
FOREFRONT OF POPULAR CULTURE

Smiley becomes an icon of the DJ generation

Smiley extends merchandising program to
meet demands for products

Incremental increase in sales as the brand
becomes an icon of dance music scene

Billions of Smileys sent on social 
media and messaging devices

Smiley becomes global
licensing phenomenon

Happiness and Digital Smileys 
become the fastest growing 

trends in pop culture

Smiley breaks in to TOP100 
licensing companies

1970’s 1980’s 1990’s 2000’s 2010’s

Nicolas Loufrani becomes CEO of 
The Smiley Company and implements 
new brand strategy for the business

Smiley profile begins to raise through 
prestigious catwalk collaborations

Smiley icons are adopted as the new 
language for the digital generation

SmileyWorld became the world’s first 
truly interactive multimedia brand

Nicolas Loufrani creates and copyrights
the world’s first digital Smileys

The Smiley dictionary is published

A new brand SmileyWorld is born

Smiley becomes an icon of grunge scene
as the brand is immortalised by Nirvana



On Saturday 1st January 1972, Smiley was born when 
French newspaper France Soir journalist Franklin Loufrani’s 
launched a happiness promotion, in which he used the Smiley 
logo to highlight good news stories. Loufrani trademarks 
Smiley and starts licensing the rights to the Smiley icon for 

promotional use.

During the 1970s Smiley also starts gaining popularity in 
the music world, with Smiley appearing at music festivals, 

concerts and shows around the world.

1970’s
TAKE TIME TO



The underground dance music scene explodes into popular culture, 
with Smiley at its forefront. Smiley becomes the iconic image of 
global DJ culture and the brand’s licensing program grows quickly 
with products becoming noticeable in stores the world over. To 
meet these demands Smiley starts evolving its licensing program 

into new products and categories.

BECOMES AN ICON
OF YOUTH CULTURE

1980’s
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1990’s
THE BIRTH OF

During the 1990’s Nicolas Loufrani joins The Smiley Company and 
recognises the growth in digital and people using expressive emotions 
made from punctuation marks for text messaging and emails. He starts 
experimenting with Smiley, to create animated faces that corresponded 
to these pre-existing emoticons and created the Smiley Dictionary, a 
directory of thousands of icons and these would become the world’s 
� rst Smileys. Emoji is merely a Japanese translation for pictograms or 
picto. These are generic terms while Smiley is an original trademarked 

brand name referring only to our IP.

Using his invention, Nicolas Loufrani launches a new brand, SmileyWorld, 
made up entirely of the expressive Smiley icons that he created and he 

applies these to a variety of products and categories.

Smiley continues to build its iconic association with the music world, 
building strong links to the grunge music scene after featuring in Nirvana’s 

merchandising program.



Nicolas Loufrani becomes CEO of The Smiley Company and 
implements a new vision that will create global awareness of 
Smiley as a brand in its own right and recognised as a strategically 
driven fashion lifestyle brand. SmileyWorld starts to evolve its 
licensing program and becomes recognised as the world’s fi rst 

truly interactive multimedia brand.
 

Iconic references for Smiley continue to appear throughout popular 
culture, noticeably on the artwork for cult DC Comics movie 
Watchmen and on the front cover of Blink 182 eponymously 

titled best selling album.

2000’s
A BRAND NEW VISION FOR THE

COMPANY



Smiley wins multiple licensing industry awards and is recognised 
as one of the world’s TOP100 licensing compaies, as it enjoys 
major growth through global DTR deals and promotional activities, 

that sees the businesses turnover increase exponentially. 

SmileyWorld becomes the adopted brand of the digital 
generation as billions of Smileys start being sent across the 
world, resulting in massive growth for The Smiley Company. 

Smiley enjoys hugely successful collaborations with a number 
of the world’s leading brands and continues to. 

A GLOBAL LICENSING
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Having spent over 5 decades in senior positions 
in the licensing industry, Franklin was responsible 
for launching licensing programs for: Babar The 
Elephant, Batman, Scooby Doo & Superman. In 
1972, Loufrani became the first person to legally 
trademark the Smiley face & today is President 
of The Smiley Company.

The creative force behind The Smiley Company, 
Nicolas gained global recognition for creating 
the world’s first digital Smileys. With over 20 
years’ experience in the fashion and licensing 
industries, he has overseen the transformation of 
Smiley into the most complete lifestyle brand in 
the licensing industry today.

FRANKLIN LOUFRANI NICOLAS LOUFRANI

THE PEOPLE BEHIND
THE SMILEY!



Spreading happiness to the world’ 
and encouraging ‘self expression’. 
These philosophies and values underpin 
every product created and all the 

brands communication messages.

POSITIVITY

By taking a completely bespoke 
perspective to every partner, Smiley 
ensures innovation and unparalleled 
creativity in its marketing and to 
every product created...whether that’s 
apparel, décor, food, gifts or toys.

CREATIVITY
With almost 50 years’ heritage and 
a vast archive of art and product 
developments, Smiley constantly 
draws from it’s extremely rich history 

to shape its future.

HERITAGE



Product creativity and visual impact is absolutely key in 
everything Smiley does and, because of this, the company 
has made significant investments into its design studio. By recruiting 
the best people in the industry and making available to them 
the most cutting edge design equipment available, Smiley 
can extend unrivalled design support to all of its partners 
across a multitude of categories and industries. Creating truly 

interesting, innovative and inspirational products.

AHEAD OF THE CURVE



Smiley has a proven track record of creating trends and in� uencing popular 
culture on a global scale for over 45 years. 

Since 1972 Smiley has championed “Making the World a Happier Place”, an 
ever present trend our lifestyles. Today some of the world’s most important fashion, 
publishing, and promotional houses are using our happiness ethos to promote 

the world’s leading brands. 

In 1997 Smiley also created the world’s � rst digital Smileys, which have become 
one of the most important communication trends in technology, evolving into a 

global phenomenon.



The team at Smiley continues to be a key component in driving the business’s growth 
globally. With a dedicated team of 40 people supporting licensees and retailers 
for all their needs, the brand is able to employ specialist brand teams coming from 
licensee-specific industries. This allows the company to understand the needs of 
each and every partner and offer them professional advice and guidance in creating 
structured collections, with best-selling products and on-trend designs. Smiley also 
adopts a global outlook but takes a local approach, by having national sales teams 
who speak a wide range of languages, in order to guide partners towards the best 
products for them and their markets in order to drive more sales.

PROFESSIONAL, EXPERIENCED SUPPORT

TOGETHER
EVERYONE
ACHIEVES
MORE



The central marketing team at Smiley operates 
a full service creative agency, offering our licensing 
partners the best-in-class support across the full 
marketing mix. The team includes marketers, 
graphic designers, community management 
and photography & videography, to ensure a 
full range of services and creative solutions.

IN-HOUSE 
MARKETING
AGENCY
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Global surveys show a 
97% recognition across
the world as a symbol

of positivity

Surveys from Ciao 2003 & Toluna 2013

The Smiley Brand name
visibility has increased

from 60% to 90% in
the last 10 years.
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SmileyWorld Limited
The Leathermarket, LM13.0G, 11/13 Weston Street, London, SE1 3ER

sales@smiley.com  |  smiley.com




