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For 45 years, Smiley has shaped the way 
we share happiness and express ourselves 
through iconic and creative products found 
all over the world. Smiley is a truly unlimited 
brand, evergreen and unique in that it 
has influenced musical generations, social 
movements, popular culture and the pursuits 
of happiness. Over four decades on, Smiley 
has become more than just an icon, a brand 
and a lifestyle: it is now a spirit and a 
philosophy, reminding people just how 

powerful a smile can be. 

JOIN THE HAPPINESS
REVOLUTION



On Saturday 1st January 1972, Smiley was born when 
French newspaper France Soir published journalist Franklin 
Loufrani’s now iconic happiness promotion ‘Take Time 
to Smile’, in which he used the Smiley icon to highlight 
good news stories. This campaign quickly gained popularity 
and soon leading French supermarket Mammoth 
licensed the rights to use Smiley for its own promotional 

campaigns to highlight daily discounts.

OVER 45 YEARS HERITAGE 
IN LICENSED PROMOTIONS



Global surveys show a 
97% recognition across 
the world as a symbol 
of positivity

97%

The Smiley Brand name 
visibility has increased 
from 60% to 90% in the 
last 10 years

90%



In 2015 Smiley surveyed a panel of 1,000 mothers 
with their children globally who assessed smiley’s 
FMCG products and packaging concepts. The research 
results unanimously showed that Smiley created on-shelf 
stand out, improved positive perception of products 

and increased purchase intent.

84%
Of respondents would buy Smiley 
products regardless of their age

and income

Felt that Smiley logo on packaging 
made them feel that they were buying 

into a good quality product

63%

Believe the Smiley logo adds value 
to products

70%

Said Smiley branding made
them want to buy the products

62%

Thought that Smiley packaging was 
attention grabbing and outperformed 

other brands in the market place

69%

Felt that the Smiley logo and packaging 
would appeal to them and that it 
would be a product they liked

62%

Source surveys from 
Toluna 2015



HAPPINESS

SMILEYS MUSIC
Smiley remains at the epicentre of three of the 
most important consumer trends in popular 
culture today, providing unique opportunities 
for brands to surf the global wave of happiness, 
ride the global communication super highway 
and even party all night long at some of the 

world’s biggest music events. 

THREE MAJOR
PROMOTIONAL

TRENDS



Smiley is a brand that is entirely dedicated to 
happiness and positivity. Since the brands 
launch in 1972 the company’s mission has 
been simply to spread happiness through 
innovative, creative and unique approach 
to every campaign. Today happiness remains 
one of the most important promotional 
trends for some of the world’s biggest and 

best companies.

HAPPINESS



Smiley icons were used as core elements for Selfridges 
new shopping app to promote this exciting new digital 
app from the UK’s most prestigious department store.
Smileys were not only used throughout this shopping 
app, but also to create awareness through POS, OOH 

& on the App Store. 

CAMPAIGN: DIGITAL APP ADVERTISING



Smiley teamed up with Renault for a long-term advertising 
campaign that included TV, OOH and POS activations 
across all concessions & outlets in France well as a 
nationwide PR & digital press campaign.

Agent : Publicis

PUTTING HAPPINESS IN 
THE DRIVING SEAT

CAMPAIGN: ADVERTISING



Smiley continues to partner with iconic 
QSR brand Dunkin’ Donuts as the face of 
their Global Donut Day. Featuring specially 
created promotional donuts in-store for 
the day and appearing in promotional 
material including posters, leaflets, menu 
toppers, as well as in print, OOH, online 
and social media marketing campaigns. 

THE HAPPY FACE OF
GLOBAL DONUT DAY

CAMPAIGN: IN-STORE & ATL 
ACTIVATION



Smiley featured in an iconic advertising campaign 
built around McDonald’s key menu items. The 
original Smiley face extolled the happiness of 
eating McDonald’s French fries in all stores 
across France on POS and tray mats, and also 
featured in print, TV, OOH, online and social 
media. A limited edition range of products to 
complement the campaign sold out in just days 
at high-end boutique Colette and included 
t-shirts, tote bags, phone covers and postcards.

A PERFECT MASHUP OF
2 HOUSEHOLD ICONS

CAMPAIGN: ABOVE THE LINE 
ADVERTISING

Agent : TBWA



Smiley have joined forces with BNP Paribas, the 
world’s third largest bank, who are using Smiley in 
a worldwide HR campaign to promote the banks 
positive working environment and their focus on 

the well-being of their employees.

THE HAPPIEST
PLACE TO WORK

CAMPAIGN: GLOBAL HR 
PROMOTION

Agent : TBWA



iMessage

Messages Jane Details

Hey! How r u?

Hi, I’m great thanks.
We still meeting 2night?

Of course. I’m looking 
forward to it!! 

Delivered

iMessage

Messages Jane Details

Hey! How r u?

Hi, I’m great thanks.
We still meeting 2night?

Of course. I’m looking 
forward to it!! 

Delivered

of Smiley icons are sent every day 
across all major mobile, instant
messaging and social media.

BILLIONS

The Smiley Company are the Creators and 
Originators of Digital Smileys. With over 20 
years heritage, more than 230 licensees globally 
and a $200 million annual business, Smiley 
boasts the largest library of over 3,000 icons, 
of which more than 1,200 are global trademarks 
across 30+ classes. Smiley is today the number 
one resource in the world for expressive emoticons! 

SMILEYS

5:35 pm 100%

O�cial SmileyWorld Stickers



Smiley have teamed up with Nestlé Waters for 
an on pack promotion and advertising campaign 
to promote the water brands smaller format 
bottles throughout Europe and beyond.  With 
130 million bottles of Vittel featuring a range of 
Smiley icons to promote each formats USP, the 
promotions supported by a major TV advertising 

& billboard campaign.

THE POSITIVE WATER

CAMPAIGN: ON PACK AND
ABOVE THE LINE

Agent : Ogilvy



Smiley featured on 1.25 million Nutella jars in a promotion centred around the 2014 
World Cup. Utilising Smiley’s famous ‘national flag’ icons, Nutella jars doubled up as 
collectable glasses featuring SmileyWorld flags of the participating nations.

SPREAD HAPPINESS
CAMPAIGN: GIFT WITH PURCHASE



Smiley featured on 4 million Brossard packs for a 
5-month period across France with loyalty points 
awarded for each box purchased. Collected loyalty 
points were used to purchase hundreds of Smiley products 
online from a dedicated microsite the also featured a 
“Create Your Own Smiley” app. The promotion was 
also supported by bespoke POS, in-store animations 
and a social media campaign.

TASTY PRODUCTS WITH 
GOOD MOODS

CAMPAIGN: ON PACK PROMOTION

Agent : Nineteen Group



A major catalogue promotion with one of France’s 
leading supermarket and hypermarket chains, featuring 
a complete cross-category Smiley catalogue with 
a selection of products from 18 licensees. The 
campaign will be supported by a significant POS 

activation in all stores.

AUCHAN IS HAPPINESS

CAMPAIGN: CATALOGUE PROMOTION



To celebrate the 2014 World Cup finals Smiley 
teamed up with DHL to create a branded Pack-set 
for Deutsche Post, which featured packing boxes 
with Smiley embedded into the German national 
flag. This promotion rolled out across more than 
8,000 Deutsche Post branches in and included a 

pre-paid stamp valued up to 2kg.

CAMPAIGN: ON PACK PROMOTION

WORLD CHAMPION
PARTNERSHIP



Almost 1 million Kids Meal Packs featured a range of 
Smiley icons as buttons, stickers, tattoos, badges, trading 
cards and posters which were distributed over 6 weeks 
in all Quick restaurants throughout French-speaking 
territories across Europe, Africa and Southeast Asia. 
This menu top promotion targeting tweens and teens 
with an emoticon-themed promotion was supported 
with online, print, OOH media and TV advertising.

EMOTICON THEMED
MENU TOP

CAMPAIGN: QSR PROMOTION

Agent : Brand Nation



Smiley continues to roll out major shopping mall 
activation concepts globally and this travel themed 
installation, hosted a variety of exciting activations 
and a café at Indigo Mall in Beijing.

MASSIVE RETAIL STATEMENTS

CAMPAIGN: SHOPPING MALL ACTIVATION



Smiley enters its 6th year in partnership with MTR, the fast transit railway 
system in Hong Kong. This unique promotional campaign on Hong 
Kong’s leading public transport provider features a range of different 
Smiley icons, which are used to promote public safety on trains. The 
partnership also includes full train wraps and safety advice on escalators.

HAPPY TRAVELS

CAMPAIGN: PUBLIC TRANSPORT SAFETY PROMOTION



Pop-up FMCG experiential event and activation in Hong Kong 
shopping mall to showcase new launch. Featuring pop-up power 
bank and themed activities that brought a world of Smileys to life 
for consumers including life size icons, lanterns, balloons and 
themed energy drinks and biscuits. 

POWERED WITH A SMILE

CAMPAIGN: EXPERIENTIAL FMCG ACTIVATION



A musical icon for over four decades, Smiley 
has been ever-present on the sleeves of seminal 
albums, at music festivals, in nightclubs, worn 
by some of the most famous artists and influencing 
multiple musical genres. Smiley and music culture 

are intrinsically linked forever!

MUSIC Nicki MinajChris
Martin

Fatboy Slim

Glastonbury

Suki Waterhouse

Steve AokiSankey’s Ibiza

Katy Perry



Smiley cemented its place as a global icon of the UK 
music scene when it played a lead role in the London 
Olympics opening ceremony in 2012. The Danny Boyle 
directed triumph paid homage to the influence Smiley 
has had within British music culture for decades in one of 
the greatest shows on earth.

THE GREATEST SHOW
ON EARTH!

CAMPAIGN: 2012 OPENING CEREMONY



Smiley has entered into a licensing partnership 
with Warner Music (UK) Ltd for the rights to 
incorporate the brand in a host of marketing 
activities to support Ed Sheeran’s new album 
Divide. The multi Brit and Grammy award 
winner features Smiley in his worldwide 
promotional campaign that will include: 
OOH, print and digital campaigns to promote 
his latest album, which was released in 2017.

THERE’S NO DIVIDING
SMILEY & MUSIC

CAMPAIGN: ALBUM PROMOTION



Sankeys used Smiley to activate their iconic Ibiza 
clubnight Dance 89 which celebrated the Second 
Summer of Love with a stellar line-ups of legendary 
residents and guest DJs including Bushwacka, Danny 
Rampling, Nicky Holloway, 808 State, Fabio & 
Grooverider, Terry Farley, Graeme Park and Colin 
Dale. The partnership saw Smiley appear on all promotional 
materials, in the nightclub and a variety of promotional 
materials including flags, badges and stickers.

SUMMER OF LOVE

CAMPAIGN: STRATEGIC MUSIC
PARTNERSHIP



Smiley partnered with Ibiza super club Space for over 3 years until the 
venue closed in 2016. Smiley formed a core element of the venue’s 
identity featuring across the full mix of the nightclubs marketing and 
production. This strategic marketing partnership included a unique pop 
up store in Ibiza Airport, venue branding, promotional materials, DJ 
gifting & bespoke activations.

FEEL THE VIBES, SPREAD THE LOVE!

CAMPAIGN: STRATEGIC MUSIC PARTNERSHIP



Suicide Squad

American
Beauty

Forrest Gump

Otto Schade

Watchmen

Banksy

Smiley remains ever-present in pop culture today and its relevance 
continues to resurface constantly in some of the most culturally 
significant contexts in film, gaming and art. This iconicity and 
deep-rooted connection with youth culture ensures Smiley is constantly 
connected to all genres and sub-cultures around the world. From 
Banksy’s Flying Copper, through to DC Comic’s Suicide Squad 
and even best-selling game Battlefield, Smiley’s impact on pop 

culture today is far-reaching and all encompassing.



Smiley studio focus on creating bespoke and engaging marketing campaigns that 
leverage the brands unique identity to bring campaigns to life in the digital 
space. By creating a host of unique content that includes; apps, microsites, 
social media, wallpapers, screensavers and conventional games for all 
the family, Smiley can create truly immersive and 360 degree campaigns 
for partners.

BRINGING SMILEY TO LIFE IN DIGITAL

MICROSITE

APPS

SOCIAL MEDIA



For decades Smiley has been supporting promotional campaigns by 
distributing badges as a simple reminder of just how powerful a Smile 
can be. This humble concept continues to be a major marketing tool for 
Smiley and its partners and is true to the brands roots and mission. 
Badging teams have stealthily distributed millions of badges at transport 
hubs, major events, trade shows and key locations around the 
world as it continues to fulfil its brand goal to spread happiness 

to everyone everywhere. 

SPREADING HAPPINESS 
THE SMILEY WAY



SmileyWorld Limited
The Leathermarket, LM13.0G, 11/13 Weston Street, London, SE1 3ER

sales@smiley.com  |  smiley.com


